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HUBUNGAN KARAKTERISTIK MASYARAKAT
TERHADAP PERILAKU PERJALANAN MASYARAKAT
DALAM BERBELANJA SECARA ONLINE DAN OFFLINE
DI KELURAHAN SUMBERSARI KOTA MALANG

Kornelia Maria Herong
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ABSTRAK

Kelurahan Sumbersari terdapat beberapa perguruan tinggi
menyebabkan karakteristik penggunaan lahan di Kelurahan Sumbersari salah
satunya didominasi oleh perdagangan dan jasa. Belanja merupakan salah satu
aktivitas yang paling sering dilakukan oleh masyarakat di Kelurahan
Sumbersari dan perkembangan belanja online menyebabkan masyarakat juga
tertarik untuk berbelanja secara online. Keseharian masyarakat dalam
berbelanja offline dan online akan membentuk pola perjalanan harian yang
dipahami melalui perilaku perjalanan. Untuk itu dalam penelitian akan dilihat
bagaimana hubungan antara karakteristik masyarakat terhadap perilaku
perjalanan masyarakat dalam berbelanja secara online dan offline di
Kelurahan Sumbersari Kota Malang.

Metode analisis yang digunakan dalam penelitian ini adalah analisa
deskriptif untuk menggambarkan karakteristik masyarakat dan perilaku
perjalanan masyarakat dalam berbelanja secara online dan offline dan analisis
crosstabulation untuk mengetahui hubungan karakteristik masyarakat
terhadap perilaku perjalanan masyarakat dalam berbelanja secara online dan
offline. Hasil dari penelitian yaitu terdapat beberapa variabel karakteristik
masyarakat yang mempengaruhi perilaku perjalanan masyarakat dalam
berbelanja secara online dan offline di Kelurahan Sumbersari Kota Malang.

Kata Kunci: Karakteristik Masyarakat, Perilaku Perjalanan,
Mempengaruhi
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RELATIONSHIP BETWEEN COMMUNITY CHARACTERISTICS
TO COMMUNITY TRAVEL BEHAVIOR
IN ONLINE AND OFFLINE SHOPPING
IN SUMBERSARI VILLAGE, MALANG CITY
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ABSTRACT

Sumbersari  Village has several universities causing the
characteristics of land use in Sumbersari Village to be dominated by trade
and services. Shopping is one of the most frequent activities carried out by
people in Sumbersari Village and the development of online shopping has also
caused people to be interested in shopping online. People's daily lives in
offline and online shopping will form daily travel patterns that understood
through travel behavior. For this reason, the study will see how the
relationship between community characteristics and community travel
behavior in shopping online and offline in Sumbersari Village, Malang City.

The analysis method used in this study is descriptive analysis to
describe the characteristics of the community and the travel behavior of the
community in shopping online and offline and crosstabulation analysis to
determine the relationship between community characteristics and community
travel behavior in shopping online and offline. The results of the study are that
there are several community characteristic variables that influence
community travel behavior in shopping online and offline in Sumbersari
Village, Malang City.

Keywords: characteristics of society, travel behavior, influence
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